6-WEEK T-SHIRT
LINE PROGRAM - 3‘
MIDDLE SCHOOL

This is a 6-week, 3-day-a-week lesson plan designed to teach
middle school students how to create and launch their own T-shirt
line. By the end of this program, students will have designed a mini
collection, learned branding and marketing fundamentals, and
developed a launch plan for their creations.

By the end of 6 weeks, students will have designed a mini T-shirt
collection, developed a brand identity, and created a basic launch and
marketing plan.

@ WHAT IT IS PROGRAM SCHEDULE SUMMARY

A hands-on, 6-week entrepreneurship and Week 1: Intro to Fashion & Branding
design program for middle school students Week 2: Design Basics

that teaches them how to create, brand, and Week 3: Digital Design & Mockups
launch their own T-shirt line. Students will: Week 4: Business Basics

¢ Design a mini T-shirt collection Week 5: Marketing & Social Media

e | earn branding, marketing, and pricing T A e
basics 1

* Use digital tools to mock up products @ HOW IT WORKS
* Present their final product and brand pitch

Format: In-person or hybrid (flexible
* Participate in a mock T-shirt launch event P ybrid (flexible)

Sessions: 3 sessions per week (e.q.,
@ PROGRAM OUTCOMES Monday/Wednesday/Friday)

By the end of the program, each student will Length: 6 weeks
have: Session Duration: 60-30 minutes

* A mini T-shirt collection (2-3 original Total Sessions: 18
designs) Capacity: ~12-15 students (adjustable)

A brand name, logo, and story

A printed T-shirt T-shirt line process, from brand inspiration to
A plan for marketing and pricing their shirts business planning to final launch. Lessons
Experience presenting their brand at a combine creative activities, peer feedback,
showcase event and entrepreneurial thinking.

For More Information: INFO@1122MMG.COM




2-WEEK TEEN

BUSINESS LAUNCHPAD

PROGRAM - HIGH
SCHOOL

This is a 2-week, 10-day program empowers young entrepreneurs
to turn big dreams into real results. Through goal-setting, action
planning, and proven accountability tools like progress trackers
and weekly check-ins, students will learn how to stay focused and
follow through. Hands-on group activities and peer circles foster
collaboration and connection with like-minded peers on a growth

journey.

& WHAT IT IS

A fast-paced, 10-day hands-on
entrepreneurship course that helps high
school students connect their dreams with
practical business skills.

Students will develop a brand or business
concept from idea to pitch, with a focus on
mindset, innovation, planning, and
execution.

@ PROGRAM SCHEDULE SUMMARY

Day 1: Intro to Entrepreneurship

Day 2: Dreams & Vision

Day 3: Goal Setting

Day 4: Resilience & Obstacles

Day 5: Opportunities & Innovation

Day 6: Market Research & Tools

Day 7: Branding & ldentity

Day 8: Business Models & Budgeting

Day 9: Pitching & Communication

Day 10: Final Pitches + Pop-Up Showcase

 PROGRAM OUTCOMES

Each student walks away with:

e A printed or digital business model or
pitch deck
A completed entrepreneurship workbook
A branded T-shirt + hat (1122 Merch)
A personal goal & dream plan
Experience pitching a real business idea
Optional: ESB certification
(Entrepreneurship & Small Business)

I HOW IT WORKS

Duration: 2 Weeks, 10 days
Sessions: 1 per day
Session Length: 90-120 minutes
Group Size: 10-15 students
Level: Grades 9-12
Materials Provided:
© Dreams Don't Work Unless You Do
Workbook
1122MMG T-shirt & hat
Pitch day materials
Access to tools(Canva, CapCut, etc.)
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